
Social media platforms such as Facebook and Twitter give you an opportunity to engage and converse 

with a diverse population, while building up the name and reputation of your organization.  

 

 

 

1.  Social media should be used to strengthen current relationships and create new ones.
Social media should be used to actively build and create relationships. You should be conversing with 

your audience through social media and not using it only as a tool to promote your organization. Don’t 

speak at people, but instead engage them in a two-way conversation. You should stay on top of posting 

your own material, but you should also be commenting on other user’s posts and re-posting like-minded 

content.

 

2.  Post consistently.
Ideally you should be posting on Facebook 1-2 times weekly and Twitter 5-20 times weekly, but more 

importantly, post consistently. Figure out how much your organization can post regularly and stick to it. 

You should not be posting twice a day one week and then posting nothing the next. Posting consistently 

keeps your organization in your viewer’s mind without bombarding them with too much content all at 

once.

 

3.  Optimal times for posting are 3pm on weekdays and 1pm on weekends.
There are times when your post will generate more views and reactions. This may vary slightly by the 

type of people your organization reaches and you can find the best time for your organization by tracking 

your posts through the statistics provided by the website. For the most part, people are more likely to 

interact with content published on the weekend and the optimal time for posting is between 12-1pm. Of 

course, you should also be regularly posting on the weekdays and you should aim to post between 1pm 

and 3pm.

 

4.  Post content around hot topics and events your audience already has passion for.  You want 

to have content your followers can relate to. It is helpful to post about events your audience already cares 

about. For example, if people in your area are being affected by flooding, you can post about the disaster 

recovery services happening at your organization. When Christmas comes you may want to post about a 

house being built in time for a family to spend the holidays in it.  Take what your audience already cares 

about and find a way to relate it back to your organization.
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How to Increase your Social Media Engagement

Tips to Increase Social Media Outreach:


